
Please wait... 
  
If this message is not eventually replaced by the proper contents of the document, your PDF 
viewer may not be able to display this type of document. 
  
You can upgrade to the latest version of Adobe Reader for Windows®, Mac, or Linux® by 
visiting  http://www.adobe.com/go/reader_download. 
  
For more assistance with Adobe Reader visit  http://www.adobe.com/go/acrreader. 
  
Windows is either a registered trademark or a trademark of Microsoft Corporation in the United States and/or other countries. Mac is a trademark 
of Apple Inc., registered in the United States and other countries. Linux is the registered trademark of Linus Torvalds in the U.S. and other 
countries.


.\Logo Ubicamp (1).gif
.\eu_flag_llp_en (3).jpg
Página  de 
CURRICULUM DESIGN
Teachers:
Name
Surname
Email
Role
(Coordinator, colaborator, etc...)
hours of student's work 
Languages:
on-line Learning
Materials
Other resources
1
2
3
Lecture period
Enrolment
Lecture
Examinations
From
To
Work plan (150 hours of student´s work):
Theory
Practice
Others
Themes
Total hours
Videoconferencing
Seminars
Literature studies
Tutorial
Self-assessment test
Total
Collaborative work
Individual work
Total
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
Total
8.0.1320.1.339988.340696
	PáginaActual: 
	RecuentoPáginas: 
	TitleCourse: lnternational Business Communication
	Acronym: IBC
	Degree: Master
	Studies: Economics
	Course:  2nd year
	ECST: 6
	Institutions: Università Telematica Pegaso
	WebSite: www.unipegaso.it
	Duration: 12 weeks
	Name: Daniela
	Surname: Civitillo
	Department: daniela.civitillo@unipegaso.it
	ID: Tutor
	AddTeacher: 
	ECSTHours: 25
	TargetGroup: Students of Master's degree in Economics 
	Priority: Students interested in lnternational Business Communication
	Prerequisites: -A good knowledge of English-Being interested in lnternational Business Communication
	CourseGoals: 1. To develop awareness of the complexity of the communication process2. To develop effective listening skills in students so as to enable them to comprehend instructions and become a critical listener3. To develop effective oral skills so as to enable students to speak confidently interpersonally as well as in large groups4. To develop effective writing skills so as enable students to write in a clear, concise, persuasive and audience centered manner5. To develop ability to communicate effectively with the help of electronic media
	Competences: Adapt the concepts of the basic communication model to written messages and oral presentations through careful audience analysis and message planning.Choose words, write sentences, and develop paragraphs for good news, bad news, and persuasive messages that are clear, concise, complete, and accurate.Organize and write clear business e-mails and lettersIncorporate technology effectively in gathering, organizing, writing, and presenting written and oral messages.Effectively gather, interpret, and organize both secondary and primary information needed to support written and oral reports.Evaluate and produce visuals to communicate messages quickly and accurately.Write effectively.Collaborate effectively on written documents.Organize and write a short report or a proposalPrepare a well-structured, long, formal reportPrepare and organize an effective formal presentationDescribe what one can do to effectively communicate across cultures
	Outcornes: Business Communication course focuses on a core set of communication skills and requires assignments that support students in their learning of these skills. These communication skills and the types of assignments that teach those skills are described below.Written Communication: Students write letters,memos,proposals,formai and informal reports,work plans,email evaluation,and progress reports.Oral Communication: Oral presentations from 10-20 minutes long a ddress informative, persuasive,and extemporaneous method sof delivery. Some oral presentations require the use of vi sual aids suc h as handouts,overhead transparencies, and presentation software such as PowerPoint.
	FormsLearning: Distance learning
	Online: Italian
	Materials: Italian
	Other: Italian
	Enrolment: August 2014
	Lecture: December 2014
	Examinators: January 2015
	TeachingLearning: Teaching activities :• Videolessons• Assessment sessions. Tests to evaluate the acquisition of knowledge by the student
	Syllabus: Week 1:  Communication as a key concept in the Corporate and Global world. Communication in the WorkplaceWeek 2:  The Communication Process and the Main Forms of Business MessagesWeek 3:   Written and Oral CommunicationWeek 4:  Using an Appropriate Style/RegisterWeek 5:  Persuasive Messages and ProposalsWeek 6: Mid-term examWeek 7: Writing Short Reports Week 8:  Communicating OrallyWeek 9: Strategic Business CommunicationWeek 10: Communicating in an Intercultural environmentWeek 11: International and Cross -Cultural NegotiationWeek 12: Final Exam
	Others: 
	Total: 0.00
	C1: 1.00
	C2: 
	C3: 5.00
	C4: 2.00
	C5: 1.00
	Subtotal1: 0.00
	C6: 
	C7: 6.00
	C8: 
	Subtotal2: 0.00
	CampoDecimal1: 150.00
	CampoDecimal2: 10.00
	CampoDecimal3: 0.00
	CampoDecimal4: 50.00
	CampoDecimal5: 24.00
	CampoDecimal6: 6.00
	CampoDecimal7: 90.00
	CampoDecimal8: 0.00
	CampoDecimal9: 60.00
	CampoDecimal10: 0.00
	CampoDecimal11: 60.00
	Assessment: Mid-term exam and mid-term assignment will be base for the general assessment and course success of the students.
	Assesmentweightings: Mid-Term exam: % 40Final Assignment: % 60 
	References: BibliographyMarie E. Flatley, Kathryn Rentz, and Paula Lentz, Business Communication, (New York, McGraw-Hill/Irwin, 2012)Mary Ellen Guffey, Essentials of Business Communication, 8th Ed., 2010, Southwestern Cengage Learning 
	Remarks: 



